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DE LA CEREMONIE COMPTABLE DANS LES

RAPPORTS DEVELOPPEMENT DURABLE

Sophie GIORDANO-SPRING
Université Montpellier 1

Résumé :

Malgré la quantité désormais importante des infaoms sociétales diffusées, la plupart des
rapports développement durable sont peu créddmaguisant a un questionnement sur leur qualité.
Des recherches antérieures ont exploré certaisgndgants des pratiques de divulgation sociétale.
Chague étude a développé son score a partir deeseRuniveau (quantité et catégories), de nature,
de sens (positif ou négatif) ou d’auditabilité ddsrmations diffusées (Gragt al, 1995; Cormier

& al., 2005). La présente recherche développe o ste mesure des informations RSE fondé sur
le respect apparent des principes comptablesidratids. L'idée développée est que les firmes
cotées tendent, pour crédibiliser les rapports RSHEeur appliquer un vernis comptable qui
S‘apparente a un «cérémonial ». Une analyse eueirdes pratiques du SBF 120 conduit a
comparer deux modeles explicatifs de cette cér@mmmptable : un modéle institutionnel pur et
un modéle institutionnel et économique. Le céréaionbmptable des RDD parait mieux
s’expliquer par une approche exclusivement ingiitnelle des stratégies de communication RSE.

Mots clefs: cérémonie comptable ; responsabilité socialdicé de qualité ; approche
institutionnelle

ACCOUNTING CEREMONY IN CORPORATE SOCIAL
REPORTS

Abstract :

Despite the great amount of CSR disclosures, mio#eo ‘sustainability reports’ are of poor
credibility, raising the question of their quality.

Previous research has investigated some detersioérgorporate social responsibility (CSR)
reporting relying on scores of social or environtakdisclosures. Each study uses different scores
with reference to the level, the nature, the sicatibn, or the auditability of the information
disclosed (Grayet al, 1995; Cormier & al., 2005). The present studgppses to develop an
integrated frame to analyse CSR reports based egpomon reporting principles. We develop the
idea that endeavours of the firm to make CSR nepais credible as financial reporting by the use
of the same implicit principles is a signal of “aanting ceremony”. By the way of a multivariate
data analysis on the French SBF 120 Stock Index;om&ont two models, an institutional model
and a mixed model with institutional and cost-biriefmework variables. The institutional model
appears to be of higher significance.

Key words. accounting ceremony; corporate responsibilitgresof quality; institutional approach



1. Introduction

Corporate social disclosures spread increasinggngmmajor companies in these recent years. Not
that corporate social responsibility is somethieg nbut formal and thorough reports undoubtedly
are.

Corporate social reporting deals with social andrenmental effects of work activities (Capron
and Quairel, 2004). It can be displayed withinghaual report or in a distinct “sustainable report”
France is commonly considered to be a “code lawhtrg. In this respect, it shall be noticed that
two main laws deal with corporate social reportismce 1977, larger firms than 300 employees are
required to display abilan social (social balance sheet) ; and since 2001, afldisiompanies are
required to account for social and environmenfalces of their activities. This second law (known
as “NRE” law) is presumed to open a new era for @fierting in France. However, these laws do
not induce formal sanctions yet and thus, it is netévant to consider that they explain all the
present trend in CSR. Hence, CSR reports cabstibnsidered as voluntary disclosures.

Our paper proposes a framework to understand thlatiew for CSR reporting by exploring the
design and the determinants of its quality.

Prior research works investigate the main categook determinants within a cost-benefit
framework (Cormier and Magnan, 1999; 2003) an@lkesiblder approach / legitimacy framework
(Gray et al. 1995; Cormier et al., 2005; Aertd.€2@06). These fundamental empirical studies gave
new perspectives to analyse social or environmegpailting in developing methods of scoring for
this reporting instead of counting words as commarded in previous empirical studies (for
example, Brown and Deegan, 1998). Our study tdesxpand this kind of approach within an

organizational theory framework, particularly tbbiMeyer and Rowan (1983).

The remainder of the paper is organized as folld®esction 2 briefly reviews the theoretical
backgrounds for the quality of CSR reporting anthipdocused on the institutional theory that we
adapt to the specificity of CSR reporting. Secti®nprovides a description of the study’s
methodology. Section 4 presents our empirical figsli Section 5 proposes our concluding
discussion and proposes some further research.



2.  The institutional perspective of accounting ceremon

2.1.  Defining quality by the lens of “accounting rEmony”
When we speak about “quality” of the disclosurestiom management behaviour concerning
environmental and social externalities, we havddovery cautious. As mentioned above, our
research work focuses on the appearance of qualitglation to the role of accounting myth and
ceremony. One specific stakeholder might not agnéfe this focus on “appearance” and shall
advocate that quality is based upon effective memagt consciousnéss
Accounting is commonly presumed to transform evemtsrganizations so that it makes thing
calculable and thus governable (Miller and O’'Led994). In order to enhance its legitimacy,
accounting data and reports comply with admitteddsrds for any good information: it has to
display some major features such as relevancebiiti, comparability and understandability
(IASB).
The appearance of relevance deals with the abilitgporting to meet users’ needs. As users of
CSR are quite heterogeneous and ambiguous, stdtgingporting must explicit who are the
stakeholders that the firm gives concern. The appea of reliability deals with the idea that the
organization does not present only discourses ldficpbintents but factual data that any internal
person could testify with an adapted informatiosteayl. The appearance of comparability entails to
give explicit details on the covered area and pontehe same data for previous years or to present
some external benchmarks. At last, the appeardnoelerstandability deals with the release of the
standards used or at least the explanation ofratid graphics. By the way, we accept the idea that
the conceptual framework of accounting could shatt@awof CSR reporting, as it is supported by
other works (Solomon, 2000; GRI, 2002, 2006 ).
The visible compliance with these commonly acceptettiples for good information is primarily
considered in the present research to fulfil seiglectations or to diminish suspicion and thus to
function as a ceremony, based upon the myth ofuatiog rationale. We believe that the overall
objective is that described within the institutibs@ope of Meyer and Rowan (1991, p.53):
“Organizations that incorporate societally legitiredtrationalized elements in their formal

structures maximize their legitimacy and incredsér tresources and survival capabilities”.

! For example, employees would seemingly be mucle intrested in the fact that a company reveasdnmae non
recognized risks are incurred by operational peragth potential future damage, whereas qualitgpbrting would
consist of pointing out the fact the company isentty compliant with safety laws based on paktiwledge of chimic
damages.



Corporate sustainability reporting has come tovaer@a. Now that most of the companies are aware
of social expectations on the topic, developingld&ires quantity is not sufficient anymore. New
requirements have emerged for transparency anddtegiiard reports, embodied by numerous
frameworks and organizations (Global Reportingdtiie, AccountAbility 21...). The corporate
sustainability domain itself has become institidla®d. A feature of this institutionalization
concerns the technologies it uses. Among toolegifimacy (international standards, rules for a
responsible management), high quality standardspoirts emerge. The most used and recognized
ones haved borrowed the design from accounting idoraad in doing so it has evolved towards
higher perceived quality.

Modern society values rationality. Accounting miglone of the most powerful tools of legitimacy
by the means of common techniques and vocabulavgggures, audit, reporting, accountability,
transparency...).

Thus in this paper, we develop the concept of “actiog ceremony” to tentatively explain the
recent evolution of sustainability reports towamdsre formalisation of communication that are
claimed to be “reporting”. To put it a nutshell,ctaunting ceremony” is to identify the
transposition and the application of visible cigtef accounting reports to another subject a@a (f
example, CSR reports) and thus to benefit fronsémee implicit level of credibility. Most previous
research works explicitly consider that monetartadare of higher quality because it avoids
subjectivity (Gray et al. 1995; Cormier and Magri899, 2003 ).

Actually, we aim at capturing if “accounting ceramdinfuses among CSR reporting and which

are the main determinants.

2.2.The determinants of accounting ceremony

The public need for corporate social responsibliais drawn much attention on sustainability
management and institutional discourses around it.

The first pieces of information given about enviramtal and social impacts of the activity of the
listed companies have been displayed within thealuaonual report. According to a certain
literature, the proximity of the qualitative disce@ on CSR with financial data in annual reports
implicitly entails some credibility for CSR repantj, sometimes considered as supported by
ambiguity (Capron and Quairel, 2004), other timesaa opportunity of “managing public
impressions” (Neet al. 1998).

However in France, listed companies are more amd manerous to display a separate sustainable

report, apart from the annual report. One may dendhat, in doing so, these companies are



deprived of a costless credibility induced by thexjmity of financial reporting and should incur
new costs to ensure users of information with thesiel of quality. Accordingly, what are the
reasons for a listed company to present a sep@fite report, that is to say of high visibility,
whereas there is no consistent finding for itseailevance? (Capron and Quairel, 2004).

The search for economic performance is known toribeone of the multiple organizational goals,
especially for the biggest ones. A large theorefiell has drawn much attention on institutional
dimensions of organizational action and thus onpifeeess of legitimatization. In this respect,
formal structures of organizations and organizatitkehaviour can be loosely coupled (Meyer and
Rowan, 1991). That is to say that organizationgjcpéarly very institutionalized ones as listed
companies are, can answer to public pressure witie gationale tools and vocabulary which

however will not be really used to steer work atitis.

Within this organizational theoretical framewoiktdd companies belong to an organizational field
of institutionalization which urges them to use Insyaind ceremonies of rationality. When the firm
voluntary chooses to display a sustainability re@anding alone from the annual report, it adopts
a pro-active behaviour of corporate social repgrtim other words, sustainability reports are
themselves signals for legitimacy considerationateter it is composed of. De Villiers and Van
Staden (2006) show that the development of regodmes hand in hand with an increase of

separate repofts

The first hypothesis that we can draw out of teishat if listed companies make the choice to
display a separate CSR report, they need to prakeleisers of the report with some insurance
concerning the level of its quality. In this cabe, use of the qualitative principles usually detid

to accounting reports are presumed to be of higfirength in sustainability reports, as a proxy for
using “accounting ceremony”. Our approach of quaithen quite new if we consider that much of
the previous literature retains the number of patpecated to CSR as a significant signal from
management of its engagement in social and enventaihmatters. This particular perspective of
accounting ceremony in sustainability reportingead of quantity of disclosures itself seems to be
relevant in the French context for which CSR repgris required since the NRE law but without

any compulsory methodological standards of reprtin

The fact that a listed company discloses a sepafereport instead of including a chapter within

the annual report only reveals a pro-active belawoterms of communication dedicated to other

% The authors deal with developing countries irettiiele but the same statement can be used folopegeones.



potential users than only investors. This is coesisvith a legitimacy perspective (Neu et al.,&99
Deegan, 2002).

Hypothesis 1 : Pro-active behaviour
Pro-active communicational politics in CSR reportirg is positively linked with CSR
disclosures quality. This hypothesis may be distingshed with two proposals.
» H1la: Sustainability reports, when distinct from anrual reports, are of higher quality
than those presented within the body of annual repits.

= H1b: The higher the number of pages of CSR reportig, the higher the formal quality.

There is also prior evidence to support that CSbortmg can contribute to characterize an
organisational field, particularly that of an intiys(Cormier et al., 2005; Aerts et al., 2006).
Mimetic isomorphism is observed and companies tendnitate leaders of their industry. In
addition, sensitive industries are presumed to tre rexposed and thus the firms concerned should
afford more attention to meet the social needsmarcarporate social responsibility. Cho and Patten
(2007) show that monetary data are more used igitigenindustries as a legitimising tool,
specifically when financial condition is bad. Thkisould urge firms to give explicit guarantees to
large categories of potential users and to exhigh level of formal quality. In consequence, we

can assume effects of industry in two directions:

Hypothesis 2 : Industry effects
= H2a: The level of quality of CSR reports tends to & of higher homogeneity within
each industry.
» H2b: Firms in sensitive industries are presumed t@xhibit higher level of quality in
CSR reporting.

Media visibility (also called “public media exposliris usually used as a proxy for public pressure.
It refers to the intensity of the firm’s press oage as a means to approach the strength of the
legitimising forces on the firm (Neu at al. 199& et al. 2006). Consistently with a stakeholders
approach and the legitimacy theory, we may asshatatfirm which is particularly exposed in the
media is encouraged to reach social expectatiomsrins of transparency and high standard in
reporting, especially in that dealing with corperacial responsibility. We voluntary take a

different perspective for media visibility than @oer and Magnan (1999, 2003) in the sense that



we can not limit visibility in press media to ermnmental news because we consider CSR and not

only environmental reporting.

Hypothesis 3: Media visibility
Media visibility is positively linked with the leve of quality of CSR reporting.

Some empirical studies have formerly shown thatesdaterminants have significant effects on the
level of quality of environmental reporting (Cormand Magnan, 1999; 2003). These determinants
are mainly information costs and proprietary cobisstly, information costs are incurred by
investors when they are obliged to gather spett#fia. \When disclosing credible information, a firm
downsizes these information costs. In other wahgslevel of information costs to be incurred by a
firm should enhance its level of quality in CSRaring. When information costs are high, the firm
Is encouraged to produce a corporate social reptirtvisible features of quality, then adopting

“accounting ceremony”.

Hypothesis 4: Information costs
The level of information costs to be incurred by dirm enhances its level of quality in CSR
reporting.

The capacity of the firm to incur proprietary costsither assumed to be positively linked with
CSR disclosures formal quality. With respect toanapnclusions in prior studies, good financial
condition is supposed to affect positively CSR rpg. That is to say that when in a good financial
position, firms are more able to reveal damageafilemation. We may suppose that damageable

information is strongly related to its quality, ettvise it would not be revealed.

Hypothesis 5: Proprietary costs
A firm’s ability to incur proprietary costs enhances its level of quality of corporate social

responsibility reporting.

These hypotheses reveal to a double perspective: diz8losures quality are to be explained by
economic determinants and by institutional detesmtim as well. Indeed, the compliance to the
NRE law in the French setting entails that CSRIalstes are required to compete for capting new
investors in the capital markets. This particutatext explains much of the economic determinants

of the quality of CSR disclosures. By the way,tia#f endeavours by the quoted firms to ensure



sustainability reports users that these are of leigtl quality compared to others within the indyst
or particularly when the firm has a great mediabiity are assumed to reveal institutional

determinants.

3. Methodological tools

The empirical investigation uses a multivariateresgion analysis to compare two competing
models : one model tries to explain CSR disclasagality exclusively within an institutional
approach whereas the second one uses a mixed mitdehn institutional and an economic

framework (or cost-benefit framework).

3.1. sample

The original sample is composed of all listed camggmcomprised of the SFB120 Stock Index in
Paris market place (Euronext). Out of these, 1fi@rte have been collected. Indeed, 3 companies
did not present any sustainability disclosure moanloadable report on their website or did not
answer to our mailing. At the end, given the oljeabf the study, the sample was limited to the 98
companies that display environmental and sociartieyg, within the annual report or in a distinct
sustainability report for the year 2004.

Among these 98 companies, we created a specifgraut composed of the CAC40 stock index
companies. Indeed, these firms are the most visibtee capital market and in the French society.
Most of the companies are French firms and thue f@aeomply with the specific French law (loi
NRE 2001) since the year 2002. This law requireenfrfirms to present the social and
environmental consequences of their activity. Upntov, giving the fact that no sanction is
encountered in case of non compliance, we confidesocial and environmental disclosures are

composed of mandatory disclosures but voluntavyedls

3.2. Dependant variable measurement : CSR reporting dyal

The following model summarizes the approach todopied in the empirical analysis:

CSR reporting quality = f (Pro-active behavioudustry Effects, Media Visibility, Information
costs, Proprietary costs, Control variables).

As mentioned above, quality of CSR reporting isreef in relation to the compliance of accounting
principles for reporting. An original analysing deihas been elaborated to score the quality of the
report in order to catch the main features revelayethe theoretical approach above in the paper.
Indeed, none of the score indexes developed inqu\iterature could fit with our particular
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perspective. Even if some other research worksthesderm of “quality” to refer to the only
characteristic of objectivify we needed a more sophisticated guide using the pmiaciples
adopted in accounting in order to reveal imageacsbunting quality, that is to say accounting
ceremony.

Each of the four major principles is composed éis. Every item is scored (1) if the information
is given, (0) otherwise. The precise score indesislayed in thappendix.

As some of the reports are 50 or more pages lah¢habhall CSR is concerned comprising different
kind of information, we have distinguished by catégs used in previous empirical research (Ernst
and Ernst, 1978; Gragt al. 1995). Mainly, these categories are: environmamsjness, human
resources, community and products. We add to tthesecategory “global” in order to score
positively even when the principle is satisfied dtirthe other sub-categories at one time. The fina

score is an average aggregate of the scores tbealategories.

3.3.  Explanatory variables measurement
In order to test the different hypotheses presantedction 2, we have gathered the following data.
The following variables are used to test the imstibal hypotheses:
= The type of report is coded « sustainability repdt) if it is distinct from the annual report
or (0)ifitis presented within the annual report
= The number of “pages” devoted to sustainabilitycldsures is collected as a proxy of
managerial engagement to these topics and thepragyafor pro-active behaviour in CSR.
= Media visibility: it is measured by the number dickes displayed in Europresse database
for the year 2004. The variable is then recodgd.)df it is superior to the median of the
sample; (0) otherwise.
» Five types of industry are present in the sammerices; finance; manufacturing and

distribution; energy and heavy industry; real essaid plant.

The next variables are linked to the cost-beneifihéwork:
» Information costs variables :
o Independence : no investor has more than 25% aécép; (0) if not
0 Risk: beta
= Proprietary costs variables :

% We refer to the different works of Cormier and Maig that measure quality using a index with greeggght for
monetary data. The mark 1 is given when informasigzeneral ; the mark 2 is given when the infoionas specific and
the mark 3 is for information given in monetaryadat
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o Profitability : ratio net profit / equity of the pnt
0 Leverage : Debt / stockholders’ equity
Finally, the following control variables have beéetegrated to the analysis:
o Firm size : Log (Assets of consolidated accounts)
0 Included in the CAC40 stock index coded (1); (Geotvise.

4.  Results

The following section displays the results of thesatiptive analyses on the sample and then
presents the two regressions models that havetested to comparatively explain CSR reporting
quality with institutional variables only or witimstitutional and economic variables in the same

time.

4.1. Descriptive analyses

Table 1reports mean and median statistics of all thelkas used in the study. We may first of all
notice that CSR reporting is of poor quality amtmgfirms of the Stock Index SBF 120. The mean
score is less than 6 out of a maximum of 20 (& tean 0,3 out of 1). 27% of the sample has
chosen to display a sustainable report insteaépadrting within the annual report. The mean of
number of pages is around 27 but with a standarita®n of 30 pages, making the sample quite
heterogeneous. 72% of the sample is “independeitiiel sense that no stockholder has more than
25% of the equity.

Table 2 reports average scores of CSR reportingitygdar each industry. Consistent with
hypothesis H2a, it seems to be significant diffeesnramong industries € 3.53;p<0.01). Mean
score for Energy and heavy industry is particulbitjh, even if the small sample for this industry
(n=9) does not allow to take the result withoutrietgons.

Table 3 shows Pearson correlation matrix betwddheavariables of the study. Significant positive
correlations with the dependant variables are wbddor all the institutional variables and control
variables, as opposed to cost-benefit frameworlablas. As expected, strongest correlations to
CSR reporting quality are observed for a distingdtanability report (0.55), number of pages
(0.58), exposure in press media (0.29), activitieakrgy and heavy industry” (0.312) and then for
the control variables firm size (0.305) and CAC3387).

It is worth pointing out that some variables havea expected sign: profitability (-0.134) and all
the industries except for “energy and heavy ingtistnd for “finance”. Another major different
result compared to the literature is that “FirmeSig not significant to CSR reporting quality.
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At last, there is some overlap between some explangariables and control variables. Main
problems concern Sustainability report that is iBgamtly related to Pages (0.659) and Media
Visibility to CAC40 (0.54). These results are hoeewot surprising and consistent with our
hypothesis (H1a and H1b) for the first observatfidre second correlation is either logical because

firms comprised within the CAC40 Stock Index arecmmore exposed in press media.

[Insert Table 1 about here]

[Insert table 2 about here]

[Insert table 3 about here]

4.2.  Determinants of CSR reporting quality

Table 4 presents the results of the regressionsvipicompeting models explaining the level of
quality in CSR reporting. Model 1 aims at explaini@SR reporting quality, or in other words

enforcement of “accounting ceremony”, with onlytitagional related variables as retained in
hypothesis 1, 2 and 3. However, control variablesadso taken into account. Model 2 aims at
mixing the two approaches discussed in section r2.tlf@ one hand, information strategy is
impacted by context-specific and firm-specific astin an institutional approach. On the other
hand, disclosure strategy is explained within at-bemefit framework where corporate

sustainability reporting is considered as a trdtle-o

[Insert table 4 about here]

The statistic comparison between the two regresdieads to observe that Model 1 is more
powerful to explain CSR reporting quality, as itneasured in this research. Each hypothesis is
supported by a significant explanatory variablest&nable report for “Pro-active behaviour”, the
sensitive industry of energy and heavy industrydontext pressure”. At least, control variables ar
not of much significance, except maybe for CAC40laAt, all the coefficients have the expected
signs.

In model 2, variables of the cost-benefit framewmaike negative impact on the explanatory power
of the mixed model. None of the variables for infation costs and proprietary costs are

significant. However, it is worth noting that twanables have a contradictory sign to what was
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predicted, independence and profitability. Thusehesults are inconsistent with previous studies
using a dominant cost-benefit framework and amiffermethod of scoring CSR quality.

5.  Conclusion

The results of the regression models urge to censitht CSR reporting strategy in terms of
“accounting ceremony” is mainly explained by ingitinal forces than economic determinants,
even if the NRE law makes CSR disclosures compul3trese particular findings of the empirical
investigation leads to consider that time has cfamene of the only country where CSR reporting
Is mandatory to evolve towards a new theoretieahé.

5.1. Overview of findings and discussion

The objective of the research work was twofoldsthir we wanted to develop a tool for assessing
CSR reporting quality based upon an integrateddveork of analysis. The retained framework is
consistent with previous research work, particuldnat of Gray et al. (1995). We then have tried to
expand it with an integrated frame, embodied byg@#meporting principles. Relevance of financial
reporting framework for CSR reporting has alreadgrbunderlined (Solomon, 2000; Gray, 2000,
GRI, 2002, 2006). At the end, it is very importemtonsider that this evaluation tool, when used by
an external user of CSR reporting, enables to maptt effective quality but appearance of quality
of CSR reporting. More precisely, it enables tawapthe endeavours of the firm to show patterns
of quality, what we called “accounting ceremonyhislperspective is of particular relevance for an
institutional approach of reporting which revealmetic behaviour of firm in its environment.
Secondly, on the basis of this definition of CSRoréng quality, we expected to observe that
institutional determinants were more powerful tplax CSR disclosure strategy than the cost-
benefit framework determinants could be in thipees The results tend to show evidence of the
power of the former determinants. In other wordd waith respect to our hypothesis, we may
consider that pro-active behaviour from listed finmterms of visibility of their CSR reporting and
pressures for sensitive industry enhances thetéiradopt formal rules of reporting for CSR and
thus to avoid some conflicts. Accounting ceremangZER reporting gives some credibility. These
results are consistent with a critical perspeatimeCSR claiming that legitimacy approach is of
greater salience (Gray et al. 1995, Milne, 2002)cokdingly, we conclude that institutional
pressures go hand in hand with the design of dligdilor sustainability reporting. This design of
credibility is partly achieved by the implicit coligmce to an accounting design, revealing process

of what we call “accounting ceremony”.
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5.2.  Limitations and further research

A great limitation of the study is that we woulkidlito compare the findings with other empirical
studies of particular importance; however the patara are very different. The main research
works used dealing with reporting strategy in aogaan context are conducted in a former period,
generally before 1995 whereas ours is for year.2@04eover, the static approach we have adopted
does not allow to identify a trend or a “routinbat would have been particularly relevant in an
institutional perspective. However, the French exinis quite different since the NRE law for 2002
and the comparison with previous years would hasheded other regulatory hypotheses.

Thus, further immediate research is linked to &tons of the scope of sample within each
industry; a second step would be to compare the saethodology with a common law country to

further explore all dimensions of institutional straints for CSR reporting.
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Appendix : Items of CSR reporting quality

Relevance Reliability Comparability Understandabilty

-the main stakeholders - Majority of auditable - quantitative data are - indicators are defined

and their needs are  data presented mostly for

identified two successive year

-meeting with the - presence of «bad  -industry or leaders - method and

stakeholders are news » benchmarks are procedures of reporting

mentioned proposed are presented

-specificity of the - a « big four » gives - the area covered by -compliance to

industry and associatedan opinion on the data the data is given external reporting

risks are pointed out guidelines is claimed.
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Table 1. Descriptive statistics of variables

Statistics
N
Valid Missing Mean Median  Std. Deviation Minimum  Maximum
CSR Quality 98 0 5392619 4,848485 4,3913084 ,0000 19,1453
Sustainable report 98 0 27 ,00 444 0 1
Pages 98 0 27,11 14,00 30,211 1 160
Media visibility 98 0 ,50 ,50 ,503 0 1
Independance 98 0 72 1,00 ,449 0 1
Risk 98 0 ,695855  ,750178 ,4171093 ,0000 1,6702
Leverage 98 0 37 39 ,230 0 1
Profitability 98 0 17 ,09 672 0 7
Firm size 98 0 6,66 6,66 ,895 4 10
CAC40 98 0 41 ,00 ,494 0
Services 98 0 ,28 ,00 ,449 0
Finance 98 0 13 ,00 341 0 1
g’i':trr'i‘;)fl?tci;‘;””g and 98 0 37 00 485 0 1
Energy and heavy industry 98 ,09 ,00 ,290
Real estate and plant 98 ,13 ,00 ,341 1
Table 2. Sample firms’ average CSR quality scoresybndustry
Manufacturi Energy Real
Services Finance ng and and heavy estate and  Total
distribution indutry Plant
N 28 13 35 9 13 98
Mean 4,117 6,800 4,856 9,678 5,207 5,392
Std. Deviation 3,944 4,158 4,313 4,632 3,996 4,391
Std. Error , 7454 1,153 729 1,544 1,108 ,4435
?2:2’5;?2‘:%‘5; Lower Bound , 5gg 4087 3,374 6,117 2,792 4,512
Upper Bound 5647 9,313 6,337 13,239 7,622 6,273
Minimum ,000 ,000 ,000 5,000 ,000 ,000
Maximum 13,333 12,500 14,940 19,145 14,375 19,145




Table 3. Pearson cross correlation between variatde
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2 3 4 5 6 7 8 9 10 11 12 13 14 15
CSR Quiality 1 ,554** ,582** ,295** ,049 ,136 ,074 -,134 ,305** ,387** -,186 ,126 -,092 312+ -,017
Sustainable report 2 ,659%* ,231* ,008 ,009 ,069 -,067 227 ,206* -,164 -,031 ,022 ,209* ,038
pages 3 331+ ,093 ,068 -,058 -,085 AT ,514** -,200* ,108 -,045 ,289** -,026
Media visibility 4 114 ,028 ,005 -111 446** ,540** -,023 ,030 -,042 77 -,090
Independance 5 ,181 -,019 -,213* ,183 ,187 ,074 ,039 ,044 -,041 -,163
Risk 6 ,207* -,223* -,064 ,115 -,059 -,183 ,156 ,133 -,075
Leverage 7 -,147 -,032 -,094 -,054 -,152 -,082 ,081 271+
Profitability 8 -,064 -,086 -,083 -,013 122 -,037 -,019
Firm size 9 572% -,196 ,233* -,056 ,051 ,061
CAC40 10 -,094 ,042 ,056 ,095 -,080
Services 11 -241* | - 470% -,196 -,241*
Finance 12 -298* | -124 -,153
Manufacturing and distribution 13 -,242*% | -298**
Energy and heavy industry 14 -124
Real estate and plant 15

** Correlation is significant at the 0.01 levekH@iled).

* Correlation is significant at the 0.05 leveltéled).




Table 4. Regression results between CSR quality afitd determinants

. - Model 1 _M(_)del 2

Explanatory variable Prediction - Institutional and
Institutional model :
cost-benefit

Intercept 2.453 (0.797) 1.553 (0.468)
Pro-active behaviour
Sustainable report + 3.340 (3.124)*+* 3.265 (2.986)***
Pages + 0.031 (1.644) 0.031 (1.640)
Context Pressure
Media visibility + 0.165 (0.194) 0.128 (0.148)
Energy and heavy ind. + 2.410 (1.905)* 2.195 (1.694)*
Information costs
Independence + -0.276 (-0.335)
Risk + 0.663 (0.725)
Proprietary costs
Leverage - 0.897 (0.561)
Profitability + -0.362 (-0.659)
Control variables
Firm size + 0.040 (0.08) 0.106 (0.206)
CAC40 + 1.581 (1.59) 1.520 (1.484)
Adjusted R-square 0.40 0.386
F-statistic 11,776 7.090**

*p<0.10 ; *p< 0.05; ** p<0.01
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